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Women have more money than ever before AND more 

responsibility than ever before.  According to The Bureau 

of Labor Statistics, 40% of American women are the 

breadwinners for their families.

Either they earn more than their partners, or the women 

are providing the sole income. In higher tax brackets, the 

female breadwinner role is around 34%; in the lower tax 

brackets, the number can go as high as 70%.

W o m e n  
&

M o n e y

C O N T E X T

W O M E N  &  M O N E Y  W I T H  D E I R D R E  B O L T O ND E I R D R E B O L T O N T V . C O M



THE SHOW’S 
PREMISE

The show’s host will invite a rotating lineup of 

Expert Panelists who can address practical money & investing 

issues and career issues.  

The host will guide the panelists in providing excellent advice 

for female guests in their 20s, in their 30s, 40s, all the way up to 

the 80s. The expert panelists will tackle the guests’ challenges 

that are "typical" to each decade in a professional woman's life. 

The show will include mini educational / practical segments

Professional women have 
broken many barriers but 
are still behind men in 
terms of power and money.  
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B U Z Z W O R D

During the “BUZZWORD” segment, an investing 
term will be defined quickly and clearly. The 

show’s producers expect the investment 

buzzword segment to go viral via social media. 

Many finance professionals are shaky on basic 
knowledge; non-finance people need even more 

help. This segment will answer that need.  

During the “ASK THE EXPERTS” segment, the 

show’s expert panelists will give advice on 

career issues such as: 

“What do you do when you are the only 
woman on an investment committee and 

there is one man who constantly bigfoots you 
with his voice and repetitiveness. 

How would you handle that”? 

Two
Educational /Practical

Segments 
A S K  T H E  
E X P E R T S
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The show has the potential to be a place for smart, connected, professional women to CONNECT; where they can 
share their perspective on money, investing, and career challenges.

The show’s production team will keep track of viewers’ and social media participants’ questions. The production 
team will select questions from Deirdre Bolton’s twitter feed and the show’s Facebook page. The team will go out 
into the field and tape twitter and Facebook questioners in their home environment.

The audience will get to know the questioner and root for her success. The TV and social media audience will be 
able to follow the progress made by each woman in her category. The first filter will be age-based, so that the 
audience will be able to root for someone who has similar concerns, questions.

S O C I A L  M E D I A  O U T R E A C H

E M O T I O N

There are few topics that evoke as much emotion, in men or women, than when dealing with money.  The 
show can address that emotion and be educative and informative as well. 
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Deirdre Bolton 

Deirdre Bolton is an established communications expert, 
journalist, creative thinker, mentor and thought leader.  She has 
built and presented numerous TV shows at Bloomberg and Fox 
Business Network that cover public markets and private markets, 
politics, and pop culture. 

Her style of interviewing has created unique, personal exchanges 
with high-profile guests including legendary investors Peter Thiel, 
Mark Cuban, Bill Ackman, and Carlyle Group’s David Rubenstein; 
professional athletes such as Billie Jean King, Venus Williams, and 
football’s Victor Cruz. She has also invited actors such as James 
Franco, Mark Wahlberg, Dule Hill and George Takei on to her 
shows, to her audience’s delight. 

Deirdre is a focused listener and as a result, the viewer gets a 
richer quality of conversation. You can find her full bio at  
deirdreboltontv.com
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TV Anchor | Content Creator | Journalist | Communications Expert 

http://www.deirdreboltontv.com/
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Message amplification activities 
i.e. FB, Twitter, LinkedIn

Bigger pool of clients and potential 
clients due to stronger engagement 
with the subject of money.

Many brands benefit,  especially those 
with wealth advisory and consumer retail.

TV show: WOMEN & MONEY
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Social Media Amplification
Various activation activities by sponsors:
- invitations onto the show
- leadership conferences
- investment advice forums
- “Take your daughter to work” day, etc.
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Website: https://www.deirdreboltontv.com/ (with news reels)

Resume: Deirdre Bolton CV

Q u e s t i o n s ?  E m a i l :  d b @ d e i r d r e b o l t o n t v . c o m

L E A R N  M O R E  A B O U T  D E I R D R E  B O LT O N
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https://www.deirdreboltontv.com/
https://static1.squarespace.com/static/5d5762233b3d7c0001753f8f/t/5d7865182551cc6459047b0e/1568171289232/Deirdre+Bolton+CV+092019.pdf

